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Welcome to

We believe that how we create our pieces

Ana Luisa

them. And that luxury shouldn't be defined

matters just as much as why people wear

so narrowly and designed for so few.




Our purpose is to drive a more conscious,
transparent and inclusive jewelry 
industry. Conscious so that we can make
the right decisions and understand our
impact. Transparent to promote

A jewelry brand with a
simple, but clear cut idea.
That high quality jewelry
shouldn't cost the planet.


accountability. And inclusive because it
takes collaboration to create real change.

The result?



Jewelry you can feel good about wearing.
Really good.
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Our Vision
Today, more and more consumers and
individuals are demanding higher standards
from the brands they purchase. Jewelry is
no exception. Belonging to an industry which 
is all about the positive feelings and
empowerment associated with its products
and designs, the jewelry world has always 
been under a lot of scrutiny, and rightfully so. 

At Ana Luisa, our obsession has remained the same since 2018. Manufacturing pieces
everyone can feel good about wearing. Feel good because you know how and where
your pieces were made. Feel good because you know and understand the
environmental impact of your piece. Feel good because this exciting purchase did not
break the bank. 


In 2021, we created our Sustainability Framework, constituted by three pillars—
Product, People and Planet — to create more responsible products from A to Z. We
hold ourselves accountable to make conscious decisions that raise the bar every day. 


But we’re not fooling ourselves. Today’s challenge is all about our Supply Chain.
Providing complete traceability of a given piece of jewelry and its raw materials is a
massive undertaking. We’re heading in the right direction, and have set up ambitious
goals for 2022 to 2025 to lead the industry towards a more sustainable future.
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2021 Highlights

Water

Neutrality

Climate Neutral

Certification

5,167,119 gallons of water
restored through certified
projects in the US




Raising the bar to target &
reduce carbon emissions in
our supply chain




(more info on page 32)

(more info on page 31)

100% of returns that
can’t be resold were
donated

78% of our base
metals are recycled

6,800 pieces donated so far


(more info on page 34)

(more info on page 11)
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2025 Goals
Our 2025 strategy entails one Primary Goal for each Pillar of
our Sustainability Framework: Product, People and Planet. With
correlating initiatives that we aim to achieve by the end of 2025.



Product

People

Planet

Vision


Vision


Vision


Consolidate our supply chain
with an emphasis on lowcarbon materials


Pushing the boundaries of a
more responsible and
traceable jewelry industry

Build better partnerships
with our suppliers to tackle
our Scope 3 emissions

Primary Goal 


Primary Goal 


Primary Goal 


0% new precious metals by
2025 (Sterling Silver, Gold)

100% supply chain traceability
on all Tier 1 / 2 / 3 by 2023

Join the SBTi (Science Base
Target Initiative) to reduce
GHG emissions in line with
climate science by 2023

Other initiative

Other initiative

Other initiative

100% transparency in
the composition of our
metal alloys by 202
100% of manufacturers
source plating and
material solutions from
vetted suppliers by 202

100% of Tier 1 / 2 factories
are audited by 202
Create and roll out AL's
diversity & inclusion plan
by 2023



100% of Ana Luisa's Tier 1
suppliers are ISO 14001:2015
certified by 202
100% prototypes and default
pieces are donated or recycled


Keep on exploring
innovative and lowimpact materials, such
as bio-resins
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Our Product
Since Day 1, we've had an obsession to future-proof
the jewelry industry. We're busting the myth that
sustainable jewelry must only come from materials
in the ground, at prices that break the bank.
Primary Goal #1


0% new metals (gold, sterling silver) by 2025
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Our Jewelry

Material Choice
Ensuring the metals used to craft our
pieces have a minimum impact on Earth
has always been top of mind since we
launched Ana Luisa in 2018. Our Huggie
Hoops collection was our best selling line
at that time, and it was crafted in 100%
recycled solid gold.

In an effort to keep on pushing for
more fairly-priced designs, we
expanded our collection of gold-plated
pieces, featuring either brass (alloy of
copper and zinc) as a base metal, or
sterling silver.

Brass

Gold

Silver

Stainless Steel

Split per base metal 2020


70.3%


3.6%


26.1%


N/A


Split per base metal 2021

56.4%

0.1%

41.7%

1.8%
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igging into the emissions per gram of jewelry
crafted in 2020 (more info on page 25) we
transformed our goal of making sure newly mined
gold was eliminated from our pieces unless an
absolute necessity, as the results were striking.

Recycled gold

D

5.05

g O2e

missions of 1g

E

k C

ewly mined gold

N

ewly mined gold uses 
10x more carbon emissions
than recycled gold.
N

50.5

g O2e

missions of 1g

E

k C

For the very first time in 2021, we dug into precise material composition and challenged
our suppliers into sharing more information about their alloys and raw materials. 


78.6% of purchase
orders were made of
SKU crafted in recycled
base metals in 2021  

78.6%


Recycled base metal

Recycled base metal

irgin base metal

V

*Data from January 1st to September 1st

The Transparency Choice


Product details

Priority is always given to clarity. On each
product page of our website, precise
descriptions about what our plating and
base metals entail and where this piece of
jewelry was crafted can be found.

Plating



14K Gold



Components



14K Gold On Brass, Malachite



Thickness



11.9mm - 0.5”



Weight



9.2g



Color



Gold, Malachite, Green



Crafted in

China
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Material Origin
Sourcing materials with care and
consideration is part of Ana Luisa’s
Jewelry Standards that 100% of our
manufacturers commit to before working
with us. (more info on page 21)


Operating in a little bit less than 10 countries around the world our
Tier-1 suppliers provide in-depth information about our materials,
which informs the health of our supply chain. From base metals, to
earring posts and synthetic stones, we obtained information that
is rarely asked in the industry. Glossaries of textiles are widely
available in the apparel and fashion industry today, with sources of
fibers being displayed and explained. We took our cues from bestin-class brands across industry and in 2021, we published the
jewelry industry's very first Glossary of Materials. We’ll keep on
refreshing this document, at least twice a year, always keeping our
customers up to date on our advancements to the best of our
ability. 


The fashion industry’s standard for supply chain traceability, the
Transparency Pledge, is a great resource to hold ourselves
accountable to what is made in other industries. Supply chain
disclosures and transparency should not only be something
fashion & apparel brands focus on. That’s why in 2022, we want to
keep on driving industry-wide transparency, and continue to be a
driving force into sharing consistent and comparable data. 
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Material Innovation

Material choice and innovation is central to the

2019


sustainability and reduced impact of all our

Ana Luisa launches its lab-grown
diamond collection


products. The goal for 2022 and beyond is to
introduce new innovative and low-impact

2021


materials into our supply chain—recycled beads,

Ana Luisa introduces stainless

cellulose acetate, recycled glass. Today, there are

steel in its permanent collection
(stay tuned with more data

a plethora of great suppliers that are bringing

about the carbon emissions

new solutions to the table, and we are currently

related to 1g of stainless steel
once this new raw material has

testing out a few.



been assessed in 2022).

Lab-grown diamonds

Diamonds are forever: our planet isn't. 



We sought out to find a more sustainable, Earth-friendly alternative, without
compromising on quality, and extended our fine jewelry collection in October 2021. 



Diamonds by the numbers

Diamonds by the numbers

Diamonds by the numbers

E n e rg y

Wa te r

CO 2

Lab-grown

D

iamond

Mined

D

iamond

3

Lab-grown

D

iamond

3

Mined

D

iamond

0.

4

8 m

3

Lab-grown

D

iamond

0 .0 28 gra ms

Mined

D

iamond

250 M

5

8 M

0 .0 7 m

jo u le s

jo u le s

wa te r

wa te r

CO 2 e

5 7, 00 0 gra ms

CO 2 e

used per carat

used per carat

used per carat

used per carat

used per carat

used per carat

source: ENVIRONMENTAL IMPACT ASSESSMENT - A report by Frost & Sullivan, 2014
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Material Certification
Evaluating certifications and new initiatives in the
jewelry industry is an evergreen challenge for our
Production, Quality and Compliance teams. In our
obsession to trace our materials all the way back to
their source, and even further as we’re contemplating
to expand the percentage of recycled materials in our
inventory, certifications are key to ensure sustainable
and responsible practices are in place.



“The only way

you can trust 
your source is to
make sure they
know their source.” 


OECD


In response to demand for more transparency and
traceability, and as long as we have yet to reach our
Primary Goal of 0% new materials, we’ll keep on
working hand-in-hand with our suppliers to provide
assurance about the origin and impacts of mined
materials being used to craft our pieces.

Raising the bar in materials certification
Step 1


Step 2


Step 3


Audit

Due diligence in
responsible sourcing

Increasing our
standards

Collaborating with our Tier-1 suppliers (more information about our factories here) to unveil all the
information about what our alloys are composed of and where each element comes from is an arduous
but necessary task to be able to understand our supply chain better, and ensure 100% of our materials
are responsibly sourced, if not coming from recycled sources. Arriving in 2022, our per-base metal
standard, with new and refreshed standards for our suppliers to keep on working with us.  
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Our
Accessories
Non-jewelry products represent a very
small percentage of our production
volumes. But developing more
accessories to complement our offering
involves challenges to remaining true to
our mission just the same. For all our
accessories, we conduct detailed reviews
and standardization of expectations for
these new manufacturing processes. 


Today our accessories’ line is composed
of:



4 jewelry cases crafted
in polyurethane (PU)

What is PU Leather?

PU leather, or polyurethane leather, is an artificial leather
made of thermoplastic polymer. 



Even if PU ticks the boxes of accessibility and durability, we
know we can do better here. We are currently in discussion
with innovative design companies to bring the same
dedication about material sourcing into our accessories
just as we already put into the manufacturing of our jewelry
pieces. 

Pro

Con

Vega

Isn’t breathable like genuine leathe

Less expensive to manufacture, 
thus less expensive to sel

Can wear over time and crac

Easier to clean than real leather

Even though it uses fewer
resources to make, plastics don’t
decompose and aren’t the most
eco-friendly
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Maximizing
Product Life
We work to ensure the durability of everything we craft through our Quality and
Testing protocols. We test 100% of our products in development and before they
leave the factories. Humidity exposure, resistance to corrosion, mechanical
strength and resistance to perspiration belong to the tested properties we require
to receive from factories before any piece gets manufactured, in partnership with
our auditing & quality control third-party. 


On top of making sure our pieces are life-ready for our customers, we place
additional focus today on empowering our customers to prolong their Ana Luisa
pieces through the development of a new line of products:




Jewelry Storage

Jewelry Care

Storing our products in closed
jewelry cases is a great way to
minimize scratches and nicks.


In November 2021, we launched a new jewelry care
kit to maintain the luster of any Ana Luisa piece.


Ensuring unsold products never become waste is
also a priority for us. See more on page 34 about our
circular initiative.
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Our Packaging
We’ve always been strong believers that you can
hone your brand by keeping your packaging to a
minimum and still create a long-lasting impression
among customers. Less is more! Minimal packaging
at Ana Luisa is here to stay. And our loyal customers
agree, rating our packaging very positively in our
quarterly online surveys.


Great packaging is essential for getting products to
our customers all over the world and in good shape.
We are aware of the waste, emissions, and resources
that are used to craft our packaging and are
committed to minimizing its environmental impact.
Our mailers and gift boxes are F.S.C certified,
which ensures that products come from
responsibly managed forests that provide
environmental, social and economic benefit
January 2021: we transitioned from a suede
pouch to a cotton pouch for durability and
reusability purpose
June 2021: we stopped adding a Thank You card
into our orders to minimize paper waste, which
translated to saving 2,650 trees



We’ve always been strong believers
that you can hone your brand by
keeping your packaging to a minimum
and still create a long-lasting
impression among customers.
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Our People
From our suppliers to our offices, it is our responsibility
to ensure everyone involved in the making and selling of
our pieces is treated fairly and in compliance with laws
and regulations.
Primary Goal #2


100% transparency and traceability
of Tier 1 / 2 / 3 suppliers in 2023
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Manufacturing Partners
& Supply Chain
Our supply chain—just like any other
—consists of “Tiers” based on its
closeness to the final jewelry piece.
In 2021, 100% of our production volume was
covered by
8 Tier-1 jewelry manufacturer

Our Tiering system

Tier-1 supplier

manufacturing partners that we
directly conduct business with




3 Tier-1 packaging suppliers 

(carding, cotton pouches, gift boxes, gift notes)


We truly believe that a transparent and
traceable supply chain is a foundation for
ensuring high social and environmental
standards. We are currently consolidating
our "Finished Goods and Subcontractor
Facilities List". This list contains all of our
Tier-1 and Tier-2 finished goods
manufacturers and their subcontractors, as
well as our component producers.

Tier-2 supplier

where our Tier 1 partners get their
materials, pearls, gemstones




Tier-3 supplier

one step further from our final
product — typically works with raw
material
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Our

Standards
Code of Conduct

Jewelry Standards

Our objective is to conduct business at the
highest level of ethical standards. In addition to
abiding by state and local requirements, all
vendors, factories and subcontractors are
expected to cooperate fully in accordance with
Ana Luisa’s Code Of Conduct. By promoting the
highest level of social and environmental
responsibility, we are committed to a standard of
excellence in all aspects of our operations.

We are committed to providing our customers
with the highest quality craftsmanship, working
hand-in-hand with carefully selected best-inclass manufacturers. Sustainability standards
and practices are set and standardized in
collaboration with our factories —see excerpt. 


Full transparency on materials

Upon request, the Vendor must disclose the origin of
production materials including the supplier name, and
the country of origin. This includes materials such as,
but not limited to: brass, sterling silver, solid gold, lab
grown diamonds, freshwater pearls, precious stones,
gems or crystals.


Energy & Water Consumption

Vendor must demonstrate they can successfully provide
ways to monitor energy use, provide optimization
solutions, and deliver energy efficiency services. This
information will be requested as part of Ana Luisa’s
Carbon & Water Neutrality commitments.


Recycled materials

Vendors commit to providing Ana Luisa with recycled
materials whenever possible for jewelry components
and packaging, alike.


Product lifecycle

Vendor commits to reusing and recycling all waste from
production as much as possible, whether through
recasting metal (casting trees, product defects...),
reusing components (stones, pearls, etc.) or partnering
with a local recycling company.
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Auditing
Audits are a common manufacturing practice to ensure
adherence and compliance to an ever-changing list of
operating conditions and expectations. Like many apparel,
fashion and accessories brands, we do not own the factories
where our pieces are made, but we want everyone involved
in the manufacturing process to meet our social and
environmental set of standards. 


Relying on a qualified third-party to perform objective,
unbiased and measurable audits is a powerful tool for us to
continuously improve. 

Our auditing procedures include confidential employee
interviews, record evaluation, observations and
management feedback. With a multi-pronged approach,
auditors are able to consider various sources of information
and utilize proven investigative techniques to corroborate
evidence.


The scoring system we use is a data-driven methodology
enabling bench-marking between suppliers in order to make
logical and quantifiable sourcing decisions. The scoring
system enables us to more effectively monitor and evaluate
improvements at the facility and supply chain levels.

Our Production and QCS team spends time dissecting
these results from our certified third party, requesting more
information where necessary. Based on our findings, we
then allocate different weight factors to individual
requirements that contribute to our “vendor scorecard”.
The overall result from the weighted variables will be shown
as a percentage figure for each ethical standard category.
Depending on the severity of the non-conformity,
corrective actions are put in place to satisfy the issue. 


As our production needs grow, sourcing new vendors is
inevitable. Trial and error is part of this process. If a
supplier’s quality and communication are not up to our
standard we respectfully do not move forward. Only after
demonstrating an ability to provide exceptional working
conditions, high quality products and an effort to raise the
bar on environmental standards, will a supplier be
considered for a supply chain audit. This is the reason we
did not audit 100% of the factories we spoke about
previously in this report on page 20. Although there may be
some that don’t fit the bill, others showed true potential
and are currently in the final stages of auditing. Once fully
vetted, these audit scores will be available on our website.


O ur scoring system

L ow

C ompliance

M oderate

C ompliance

S ati s factor y

C ompliance

E xcellen t

C ompliance

High Risk

Medium Risk

Low Risk

No Risk

Not authorized for production 


Factory has one or more zero- 
tolerance violations &/or has  
failed to correct high risk safety,
health or labor-related non- 
compliances. Corrective Action
required. Onsite follow-up of
Corrective Action and immediate
reassessment required.



Authorized for production  
on a probationary basis


Factory has safety, health or
labor related violations of our
Vendor Code of Conduct.
Corrective Actions required.
Onsite visits or follow up
assessments are required as
needed.



Authorized for production


Factory has some minor noncompliances. Corrective Action
Plan required.



Authorized for production


Factory meets our standards 



Next Audit: 1-3 months


Next Audit: 3-6 months


Next Audit: 6-9 months





25% of our vendors are
satisfactory (as of May ‘21)


Next Audit: 9-12 months


75%

of our vendors are excellent 
(as of May ‘21)

*Environmental Audit results & details coming soon
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Our Planet
Climate change is real, and
it's a multidimensional and
complex issue. 


Committing to better understanding and

“Human influence
has warmed the
climate at a rate that
is unprecedented

in at least the 
last 2000 years.”


quantifying our impact on Earth has always
been a top priority for us, and we’ll keep on
measuring, reducing and offsetting all our

Climate Change,

The Physical Science Basis.

carbon emissions in the years to come.

Primary Goal #3


Join the SBTi (Science Base Target Initiative) to
reduce GHG emissions in line with climate
science by 2023
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Carbon Footprint

Life Cycle Assessments
& Methodology
A company’s impact on climate Change

As a company, we chose to start with

can be comprehended using a myriad of

focusing on our carbon emissions and

indicators. Carbon emissions, water

water consumption. We completed our

consumption, air and water pollution,

first Life Cycle Assessment (LCA) in

land use, and waste production along the

January 2020, focusing on calculating the

entire supply chain can be quantifiable

global warming potential (in kg CO2

and comparable. 


equivalents) of our different base metals,
and our packaging. 


Average carbon footprint per piece 2021: 0.87 KG CO2e

Material

Carbon Footprint (kgCO2e)/g (2021)

Brass w/ gold


0.11


Recycled Sterling Silver w/ gold


0.44


Solid gold

5.05

Packaging

Carbon Footprint (kgCO2e) / ite m

Cotton pouch


0.165


Mailer


0.102


Gift box

0.103
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What is an LCA?

A Life Cycle Assessment (LCA) is the assessment of the environmental impacts of a product or service
during its life cycle. It incorporates the analysis of raw materials, manufacturing, transport, usage and
disposal. LCA can evaluate several environmental impacts (air pollution, ozone layer depletion, climate
change, etc.) or focus on a single impact (e.g. climate change). When only climate change is considered it
is called Product Carbon Footprint or Carbon LCA.

ource of Data & Comments

data set

S

Raw materials Embodied emissions

Individual metal weights and material  
types (sterling silver and brass)  

a

ccuracy

x

E cellent

provided by Ana Luisa.

Raw materials

Transport

Supplier and manufacturer locations  

Good

were provided for the most part allowing  
transport emissions to be accurately  
calculated. Some locations were unknown  
and so a transport distance of 25km by 

truck was assumed where necessary.

Manufac turing

Total energy consumption provided for  
each manufacturer which was apportioned  

x

E cellent

to per one earring using the percentage of  
business allocated to Ana Luisa and the  
number of products produced.

Prod

uc t distribution

Ana Luisa provided a percentage split 

by country for where products are sent  

Good

to by air freight (e.g. 72.2% to US) for the  
top 95%. An additional 1% was added to  
the top 5 locations to account for the missing  
deliveries. The product distribution was  
modelled on air freight delivery to the  
capital of each country with a 25km truck  
journey added to the end to account for 
delivery to the end customer.

p

dis osal

Disposal was modelled as landfill for brass,  
gold plating and cotton with the remainder  

Good

of materials modelled as recycled.

o

ffice energy

Cool Effect’s business emissions calculator  
was used to calculate the footprint of both  

Very Good

offices in the US & Europe using actual annual  
operational data.
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Reducing the raw materials’
emissions

We drastically increased the percentage of recycled gold and sterling silver in
our supply chain in 2021, which led to a massive drop in the emissions related
to our raw materials. We’re going in the right direction, and will keep on
working on how to increase the percentage of recycled metals in our supply
chain to reach our 2025 goal of 0% New Metals.
Total Emissions (%) By Process (2020 vs 2021)
100%

2020
2021

80.6%

50%

33.1%

0%

Raw materials (embodied)

Green supply chain management has become an
increasingly popular topic within our Logistics &
Operations department. With transportation
being a crucial stage in the supply chain, looking
for multiple logistic providers is one way, among
others, to build a more sustainable supply chain.

Our second 3PL (third-party logistics) will open in
Europe before the summer, and will alleviate a
considerable portion of greenhouse gas
emissions that were attributed to our European
orders being shipped from our very first USbased 3PL. This new European hub will also open
the door to local standard shipping solutions
instead of express air shipments from the
American East Coast.
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Offsetting what can’t be
reduced as of now
We’ve been partnering with Cool
Effect since 2020 to purchase
scientifically verified carbon offsets. 



What are carbon offsets?

“Carbon offsets are created by
projects that are verified to save
trees and forests; plant trees;
reduce reliance on inefficient
energy sources like wood-burning

Cool Effect is a San Francisco Bay Area 501(c)(3) nonprofit

cookstoves; save grasslands from

dedicated to reducing carbon emissions around the world.

desertification; turn solar energy

Endorsed by 1% for the Planet, its mission is to educate and

into light, fans and phone calls;

then inspire businesses and individuals to take measurable
action against climate change by purchasing carbon offsets
from the world’s highest quality projects. Cool Effect

capture methane gas from waste
and use it for energy; and many
other mitigation efforts. In addition
to paying local communities for

returns more than 90% of each donation directly to its

ecosystem services that reduce

project partners, and, since its launch at the Paris COP in

carbon emissions, projects also

2015, it has helped projects receive compensation for 3

provide jobs, economic growth,

million tonnes of emission reductions.


improved health care and
community training on how to live
more sustainably.”

Since June 2020, we’ve worked hand-in-hand with
Cool Effect to offset a total of 6,140 tons CO2e, which
is the equivalent of:

1,211 passenger vehicles driven for one year

626,771 gallons of gasoline consumed

1,012 homes’ electricity use for one year

Source: United States Environmental Protection Agency
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“Carbon done correctly”
Not all carbon projects are created equally. Working with Cool Effect
ensures we’re only supporting trusted projects that actually help mitigate
climate change while benefiting the communities that need it most. 100%
of our carbon projects are:

Additiona

This means the action of carbon removal wouldn’t have happened
without this specific project

Transparent 

Documentation is provided about how the tonnes purchased will
be used to move the project in the right direction 


Verified

Certified by the world’s major carbon standards, such as Gold
Standard or the Verified Carbon Standard



Projects supported

Tri-City Forest Project


Brazilian Amazon Rosewood

What it does


What it does


Sequesters about 122,000 metric tons of carbon
dioxide equivalent emissions per year by
protecting forests around critical watersheds and
thus earns much-needed income from carbon
rather than aggressively harvesting valuable trees.

Preserves 180,000 hectares of Amazon rainforest

China - Cooking with gas

For Peat's Sake


What it does


What it does


The project exclusively targets low-income rural
households in China’s Sichuan province, who are
unable to participate in an ongoing public biogas
promotion program without additional financial
and technical support.

Protects 157,000 hectares of land that is

from invaders.

sustainably managed as a home to local
communities and endangered animals.
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The Forget-meNot Necklace

A Piece That
Gives Back All
Year Round

The Forget-me-Not necklace was
launched in January 2021, after 6
months of co-creation with more than
25,000 loyal community fans. From the
design, to the name, and to the cause
this necklace will support, everything
has been decided in real time through
online and social media surveys. 


By dedicating 10% of sales of the
Forget-me-Not necklace to Cool
Effect, we've donated an additional
$16,787 to support best-in-class
carbon reducing projects.
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Climate Neutral
Certification

We became Climate Neutral Certified
for the very first time in August 2021. 


Climate Neutral is an independent nonprofit

As a brand in an industry with so many competing

committed to assisting brands meet the urgency

standards, technical jargon and certifications,

of the Climate Change emergency. This

joining an organization like Climate Neutral helps

organization aims to decrease global carbon

create a framework for honest and simplified

emissions by supporting businesses in their

standards for measuring, reducing and reporting

missions to measure, offset and reduce the carbon

on our own environmental impact. Everybody

they emit every year in their supply chain. Being

should be able to understand which businesses

carbon neutral since 2020, we were looking for a

try their best to reduce their impact. We do, and

certification that would confirm and validate our

will be reapplying each year to get this highly-

efforts, and support us in making our reduction

coveted certification again. 



plans for the future visible, and for us to be held
accountable in the coming years. Through a

Today, more than 300 brands are certified and

trusted and streamlined three-step method,

share best practices, lessons learned and

Climate Neutral certifies companies that are

strategic processes. Creating healthy inter-brand

undertaking immediate climate action to reduce

relationships for a hopefully healthier future. 


their emissions, and offset their overall footprint.
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Water Footprint
The apparel industry has been seen for decades as a very water intensive industry.
This strong statement never applied to the jewelry industry. However, we decided for
the very first time in 2021 to partner with the Water Footprint Implementation to
create a tailor-made calculation framework to assess our supply chain Water
Footprint. Taking into account both the water use for raw material extraction and at
the jewelry manufacturing stage, we managed for the first time to get a grasp of the
volume of water resources we’re mobilizing to craft our pieces.


WFI in a Nutshell

Footprint Assessment developed by Arjen Hoekstra in

2002, which is a method for measuring the amount of
freshwater consumed in the production of goods and
services along their full supply chain. Combined with
temporal and spatial data of water availability, the
Water Footprint Assessment method helps us to
determine the sustainability of a production process
and how to change towards better practices.


Material

Water Footprint / g (Galloons)

Brass w/ gold


1.34


Recycled Sterling Silver w/ gold


0.44


Gold

82.95

Water Footprint Implementation (WFI) provides insights
and solutions to organisations who want to assess and
reduce their water footprint. They translate the latest
scientific data into practice and help quantify and
manage water risks. The WFI builds upon the Water

Average: 5.20 gallons of water per piece

That same year, we initiated our partnership with the Bonneville Environmental
Foundation, and since July 2021 we have trusted them to provide us with verified,
high-quality water projects to balance our water footprint, gallon-for-gallon.
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Since starting our partnership with BEF, we’ve helped restore over 5 millions gallons
of water by supporting projects in Arizona and Colorado. 



Quarter

Water Footprint

Q1 2021


1,130,739 gallons


Q2 2021


1,245,762 gallons


Q3 2021


1,238,181 gallons


Q4 2021

1,552,437 gallons

Projects supported
Our water footprint is balanced using BEF’s verified and highquality Water Restoration Certificates. 1 WRC(c) equals 1,000
gallons of water improved or restored to benefit people and
nature, while all credits are tracked and registered, ensuring no
double-counting. As of today, the two projects we support in

Photo courtesy of Arizona Land and Water Trust

Arizona and Colorado are focused on restoring flows, which help
secure legal agreements to keep water in streams and rivers
San Pedro River, A
Fork River, CO

Photo courtesy of Colorado Water Trust

Location

Start up date

Proj ect B ene f its

Proj ect Ty pe

Tuscon, AZ

2015

Groundwater Conservation
& Replenishment



Flow Restoration Transaction



Wildlife & Habitat Protection

Near Aspen, CO

2013

Enhancing Recreation &
Economic Benefits



Flow Restoration Transaction



Water Quality Improvement


Wildlife & Habitat Protection
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Circularity

Creating more responsible jewelry pieces from

A first step for us in 2021 was to focus on our

beginning to end throughout our supply chain

nearly-perfect returned pieces and prototypes.

also means we need to tackle what happens

Having historically ended up in the landfill, as is

after the purchasing stage. Exploring new

the case in the fashion and apparel industries, we

business model opportunities, like repair and

knew something had to be done. In March 2021,

recycling, have always been top of mind for us.



we launched our partnership with Dress for
Success, an organization dedicated to

So far, our discoveries have led us to realize that

empowering women across the US, donating

we should take a lifecycle analysis approach to

100% of our returned pieces to the organization.

avoid making decisions at the manufacturing
stage that will have a negative impact on
circularity. In our example, choosing to mostly
craft gold plated pieces has always been and still
is a no-brainer to make our jewelry approachable
and fairly-priced, without compromising on

outcome

6,800 jewelry pieces have already

quality. It also makes recycling nearly impossible,

been donated, saving the

as it is exceptionally challenging to separate a

equivalent of 6 tons of CO2 and

precious metal like gold from a base alloy.


35,700 gallons of water.
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Partnerships &

Certifications
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